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INTERESTING SOCIAL MEDIA STATS

There are over 3 billion people using social media, and the number 
increases every year (Smart Insights, 2018).

Every second, there are 11 new people that use social media for 
the first time (Skyword, 2018).

In 2016, $40 billion was spent on advertising via social media 
channels (Brandwatch, 2018).

Social media users aged 55 and older are twice as likely to engage 
with brands online (Brandwatch, 2018).

Worldwide, 47 % of adults believe that social media is an effective 
channel for customer service, while 53 % do not (Statista, 2018)

63% of marketers found social media to be useful for building a 
loyal fanbase (Bluecorona, 2017).

78% of businesses have dedicated teams for managing their social 
media (Digital Marketing Institute, 2019)

https://learn.g2crowd.com/social-media-statistics

https://www.smartinsights.com/social-media-marketing/social-media-strategy/new-global-social-media-research/
https://www.skyword.com/contentstandard/marketing/10-social-media-usage-statistics-you-should-know-and-what-they-mean-for-your-marketing-strategy/
https://www.brandwatch.com/blog/amazing-social-media-statistics-and-facts/
https://www.brandwatch.com/blog/amazing-social-media-statistics-and-facts/
https://login.colum.idm.oclc.org/login?qurl=https://www.statista.com%2fstudy%2f12393%2fsocial-networks-statista-dossier%2f
https://www.bluecorona.com/blog/social-media-statistics-2017
https://digitalmarketinginstitute.com/blog/5-successful-social-media-campaigns-you-can-learn-from-1
https://learn.g2crowd.com/social-media-statistics


Statistics

 is the world’s third most-viewed 

website in the world, with              taking first 

position and              coming in second 

(World Economic Forum, 2017).

Facebook users aged 65 and over has 

doubled to 41% since 2012 (Ofcom, 2017).

1.3 million pieces of content are shared 

every minute of every day on Facebook 

(JeffBullas, 2018).

https://www.weforum.org/agenda/2017/04/most-popular-websites-google-youtube-baidu/
https://www.ofcom.org.uk/about-ofcom/latest/media/media-releases/2017/rise-social-seniors
https://www.jeffbullas.com/21-awesome-facebook-facts-and-statistics-you-need-to-check-out/


 https://www.contentfac.com/more-people-own-cell-phone-than-toothbrush-10-crazy-
social-media-statistics/

81% of parents report their 

kids start using               

between 8 and 13 years of 

age.

https://www.contentfac.com/more-people-own-cell-phone-than-toothbrush-10-crazy-social-media-statistics/


Statistics

 is the 2nd most common social   

media platform used by marketers 

worldwide as of 2017 (Statista, 2018).

60% of users learn about new products on 

Instagram (AdEspresso, 2018).

Statistics

Twitter had 326 million users in 2018 (Brandwatch, 

2018).

https://login.colum.idm.oclc.org/login?qurl=https://www.statista.com%2fstudy%2f12393%2fsocial-networks-statista-dossier%2f
https://www.brandwatch.com/blog/amazing-social-media-statistics-and-facts/#section-11


95 million photos are 

uploaded to                   each 

day.

https://www.contentfac.com/more-people-own-
cell-phone-than-toothbrush-10-crazy-social-media-
statistics/

https://www.contentfac.com/more-people-own-cell-phone-than-toothbrush-10-crazy-social-media-statistics/


LinkedIn

 Two new users join LinkedIn every second.

 In 2013, LinkedIn CEO Jeff Weiner said his company’s goal 

was to acquire 3 billion users, slightly less than half the 

world’s population.

 There are more than 39 million students or recent 

graduates on LinkedIn.

 There are more than 1 million “professional post publishers” 

on LinkedIn.

 Almost 20 million presentations have been uploaded to 

LinkedIn.

 LinkedIn is available in 20 different languages. 

Approximately 41% of millionaires 
use LinkedIn



Simplilearn.com

“Social media is everywhere and impacts all 

walks of life.

Social networks have evolved form being a 

handy means for keeping in touch with friends 

and family, to being use in ways that have a real 

impact on society”

-https://www.simplilearn.com/real-impact-social-media-article

https://www.simplilearn.com/real-impact-social-media-article
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From clinical healthcare to public health campaigns, the health industry is 

increasingly turning to social media to support, promote and increase the 

spread of information and data in order to improve both personal and 

community health practices.

BUT!
…SM can both help facilitate information sharing and be problematic in 

spreading rumours during normal health events and health crises.

…SM is a two-way street, and allows non-experts to share information just 

as rapidly as health agencies, if not more so…



SM has also been used by physicians and other health professionals to 

achieve important objectives in clinical practice, education and 

research…Examples of beneficial applications include:

• Improving practice efficiency by providing educational videos on general 

topics (such as vaccines and the safety thereof) 

• Giving patients new access to information while also favourably 

positioning the expert

• Facilitating patient-to-patient support groups that would be impractical 

without social networking platforms that overcome barriers of time and 

space

• Engaging medical professionals in online discussions, providing 

evidence-based perspectives on current public health challenges



• Recruiting subjects for clinical trials and improving the informed consent 

process

• Providing continuing education on a global scale through online learning 

communities



More people own a cell phone than 

a toothbrush.

There are over 7 billion people in 

the world. An estimated 3,7 billion 

of them own mobile phones, but 

only around 

3,5 billion own toothbrushes.

https://www.contentfac.com/more-people-own-cell-
phone-than-toothbrush-10-crazy-social-media-statistics/

https://www.contentfac.com/more-people-own-cell-phone-than-toothbrush-10-crazy-social-media-statistics/


Pharmacy and Therapeutics

“…many social media tools are available for Health Care

Professionals (HCPs).

These tools can be used to improve or enhance professional

networking and education, organizational promotion, patient care,

patient education, and public health programs.

However, they also present potential risks to patients and HCPs

regarding the distribution of poor-quality information, damage to

professional image, breaches of patient privacy, violation of

personal–professional boundaries, and licensing or legal issues.

Many health care institutions and professional organizations have

issued guidelines to prevent these risks…” –

SAPC/SAHPRA/DOH/PSSA?



Pharmacy and Therapeutics

“…unlike physicians, pharmacists have been relatively slow to adopt

social media…”

“…many pharmacists use Facebook although this use is most often

for personal communication, more than 90 pages on Facebook are

related to the pharmacy profession…”

– WHY?

– THE NEED FOR INTERACTION?



AMERICAN SOCIETY OF HEALTH-SYSTEM 

PHARMACISTS (ASHP)
http://www.ashp.org/doclibrary/bestpractices/autoitstsocialmedia.aspx

Social media 

provide 

pharmacy 

professionals 

with 

opportunities 

to educate 

patients and 

practitioners



RESEARCH IN SOCIAL AND 

ADMINISTRATIVE PHARMACY
2014 JAN-FEB;10(1):256-70. DOI: 10.1016/J.SAPHARM.2013.05.004. EPUB 2013 JUN 28.

GRINDROD K. et al.

“…social media and smartphones are allowing non-experts to

access, interpret and generate medical information for their own care

and the care of others…”

“…few pharmacy leadership organizations are providing guidance on

social media but that appears to be changing…”

“As the control of medical knowledge shifts from health

professionals to the larger social community, pharmacists need to be

present.”

“…social media use and training in undergraduate programs is

promising but experienced pharmacists also need to join the

conversation…”



THE NURSE …



HTTP://WWW.THEENTHUSIASTICPHARMACIST.COM/PHARMACISTS-
USING-SOCIAL-MEDIA-TOOLS-FOR-THE-FUTURE/

Eric Qualman:

The Enthusiastic Pharmacist.com

“We don’t have a choice 
on whether we do social 

media the question is 
how well we do it”

This is the future of pharmacy…

http://www.theenthusiasticpharmacist.com/pharmacists-using-social-media-tools-for-the-future/


PHARMACIST: SCOPE OF PRACTICE



PHARMACIST: SCOPE OF PRACTICE

Pass or fail?



SOCIAL MEDIA AND THE 

PHARMACY PROFESSION
A joint initiative: Pharmacy Council of New Zealand, the Pharmaceutical Society of New 

Zealand, The University of Auckland School of Pharmacy, New Zealand’s National School of 
Pharmacy, University of Otago, and the EVOLVE Intern Training Programme

Key Points:

- Maintain professional boundaries

- Ensure content is appropriate

- Patient confidentiality! 

- Do not post informal, personal or derogatory comments about patients, 

colleagues, peers or employers on public internet forums

- Know your privacy settings on social media

- Be conscious of your online image 

- Remember: You are never “under the radar” – SOMEONE IS WATCHING 



Things not to do on Social Media Platforms…

All South African 

Pharmacists…..



Is this acceptable…
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Is this acceptable…



Is this acceptable…

Don’t let your “Dear Healthcare 

Provider” letter become an 

“Oh dear, what now….”



Is this acceptable…

Social media storm…



Is this acceptable…



Is this acceptable…



Facebook users asking and giving advice…



GUIDANCE? RULES?







>13k likes



111 636 

people 

reached

19 391 

engagements

55 

comments

1,7k shares



111 likes

344 shares

20 comments



177 likes

568 shares

13 comments



8 SOCIAL MEDIA CHALLENGES

4. Social Media Storm preventions

1. Patient confidentiality and personal

privacy

2. Keeping the public accurately informed

3. Responding publically and in a timely

manner



8 SOCIAL MEDIA CHALLENGES(CONT.)

8. Misinformation

5. Security

6. Usability of Information

7. Manipulation of Identify





1. Have a strategy. 

2. Beware of your boundaries.

3. Look before you leap. 

4. Keep it legal. 

5. If in doubt, don’t do it. 

6. Don’t provide specific patient advice “in the open”. 

7. Ensure your time spent is worth while. 

8. Have some fun. 



GUIDELINES? RULES?



THINGS TO CONSIDER

1. NHI

THE ROLE OF THE PHARMACIST IN 

THE NHI…

AND HOW SOCIAL MEDIA AND 

AN E-PRESENCE CAN BENEFIT THE 

PHARMACIST



THINGS TO CONSIDER

2. E-PROFESSIONALISM 

YOUR CURRENT E-PROFILE(S)

YOUR AIM AND OBJECTIVES

YOUR SCOPE

THE OUTCOME



THINGS TO CONSIDER

3. CURRENT GUIDELINES

HOW DO YOU AND YOUR E-

PRESENCE FIT IN AND ADHERE TO 

CURRENT GUIDANCE 

DOCUMENTS AND LEGISLATION



THINGS TO CONSIDER

4. SOCIAL MEDIA T’S AND C’S

HOW DO YOU FIT IN AND 

ADHERE TO CURRENT TERMS AND 

CONDITIONS?



TOP TIPS FOR USING SOCIAL 

MEDIA

- BE PROFESSIONAL

- DO NOT GIVE OUT MEDICAL 

ADVISE IN “THE OPEN”

- MAKE IT CLEAR: YOUR VIEWS 

ARE YOUR OWN

- DO NOT USE SOCIAL MEDIA 

WHEN YOU ARE ANGRY, 

EMOTIONAL OR DRUNK



TOP TIPS FOR USING SOCIAL 

MEDIA

- FOLLOW OTHER PHARMACISTS 

AND MORE IMPORTANTLY

- FOLLOW OTHER HEALTH CARE 

PROFESSIONALS

- HAVE A PLAN





THANKS!!

LEANNE BLUMENTHAL FOR 

THE INVITATION

SAAPI EXCO

KARINA NEL - KONFPRO



“Social Media isn’t a fad, it’s a 

fundamental shift in the way we 

communicate.” https://youtu.be/N4znQDyz038

THANK YOU!

https://youtu.be/N4znQDyz038


Questions?
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